BA 206 CHAPTER 6 GLOBAL REVIEW Q'S MC-L.P. CHEW
Multiple Choice
Identify the letter of the choice that best completes the statement or answers the question.
____
1.
The marketing of goods and services outside an organization's home country (whether in one or several markets) is known as

	a.
	direct exporting.
	c.
	international marketing.

	b.
	indirect exporting
	d.
	multinational marketing.


____
2.
While a(n) ____ firm engages in marketing operations in many foreign countries, the firm's domestic market is still its dominant one.

	a.
	multinational
	c.
	global

	b.
	international
	d.
	glocal


____
3.
A country's per-capita Gross Domestic Product (GDP) figure may be misleading since

	a.
	it does not reflect a population's size.

	b.
	it does not reflect a country's trade deficit.

	c.
	it does not reflect a country's stage of industrialization.

	d.
	a few very wealthy residents may boost the computation of per-capita GDP.


____
4.
Countries' stages of economic growth are often placed into which three categories?

	a.
	Industrialized, developing, and less-developed

	b.
	Less-developed, growing, and mature

	c.
	Industrialized, emerging, and pre-industrialized

	d.
	Industrialized, emerging, and growth


____
5.
In what category of economic growth would a country be placed if it is characterized by rising education and technology, and a per-capita income of $3,000 to $8,000?

	a.
	Less-developed countries
	c.
	Emerging countries

	b.
	Developing countries
	d.
	Industrialized countries


____
6.
The European Union rules call for

	a.
	all members to join the European Free Trade Association.

	b.
	all members to participate in the World Trade Organization.

	c.
	common standards for all products and services to be developed and implemented with NAFTA.

	d.
	no tariffs with members, and a uniform tariff with nonmembers.


____
7.
Which of these organizational formats represents a company's lowest level of commitment to international marketing?

	a.
	Joint venture
	c.
	Exporting

	b.
	Contract manufacturing
	d.
	Direct ownership


____
8.
What approach to international marketing works best when a firm's foreign markets are similar to its home country?

	a.
	Standardized
	c.
	Mixed

	b.
	Nonstandardized
	d.
	Direct


____
9.
A firm sells a product in a foreign country at a price that is considerably lower than that in the firm's home market. This illustrates what type of international pricing strategy?

	a.
	Forward invention
	c.
	Dumping

	b.
	Backward invention
	d.
	Psychological pricing


____
10.
What concept is best illustrated when developing countries exchange raw materials (extracted and semi-processed with low-priced labor) for high-technology products from industrialized countries?

	a.
	The balance of trade
	c.
	Comparative advantage

	b.
	The product life cycle
	d.
	Nationalism


A small U.S.-based manufacturer of electronics has decided to market some of its products in international markets.
____
11.
What type of company organization should you recommend for the manufacturer as a means of complying with local content laws? The manufacturer desires to minimize its total investment, as well as its financial risk and is now willing to raise its prices to reflect the higher production costs.

	a.
	Joint venture
	c.
	Direct ownership

	b.
	Exporting
	d.
	Licensing


____
12.
Which approach to international marketing is most likely to be insensitive to a country's cultural environment?

	a.
	Standardized approach
	c.
	Mixed approach

	b.
	Nonstandardized approach
	d.
	Joint venture


